
Cross-Border Media Analysis 
Assignment
A comprehensive guide to conducting professional media analysis for multinational 
organizations. This systematic approach will help you develop critical analytical skills 
while examining how global companies navigate complex communication landscapes 
across different markets and cultures.



Week 1: Foundation & Strategic Planning

Master the Assignment Brief
Begin by thoroughly analyzing the assignment 
requirements, scenario details, and assessment 
criteria. Understanding the rubric early ensures 
your research aligns with academic expectations 
and evaluation standards.

Strategic Organization Selection
Choose a multinational corporation with 
significant cross-border operations and 
substantial media presence. Consider companies 
that operate in multiple markets with diverse 
communication challenges.

Preliminary Research Phase
Conduct initial exploration of your chosen 
organization's media footprint, communication 
strategies, and recent developments across 
different geographical markets.



Understanding Assignment 
Requirements

Success in cross-border media analysis begins with comprehensive understanding of 
what you're being asked to accomplish.

Carefully examine the assignment scenario to identify key analytical frameworks, 
required deliverables, and academic standards. Pay special attention to assessment 
criteria that will guide your research methodology and analytical approach. Document 
specific requirements for citation formats, word limits, and submission guidelines to 
ensure compliance throughout your research process.



Selecting Your Target 
Organization

Multinational Presence
Choose organizations operating in 3+ 
countries with distinct market 
approaches. Look for companies that 
adapt their messaging across different 
cultural contexts and regulatory 
environments.

Media Visibility
Ensure substantial coverage across 
multiple media channels including 
traditional news, social platforms, and 
industry publications. Rich media 
presence provides diverse analytical 
material.

Communication Complexity
Prioritize organizations facing cross-border challenges such as regulatory 
compliance, cultural adaptation, or crisis management across different markets.



Prime Organization Categories
Technology Giants

Global platforms with localized content strategies

Regulatory challenges across markets

Privacy and data governance communications

Consumer Brands

Cultural adaptation of marketing messages

Product positioning variations by region

Brand consistency vs. local relevance

Financial Services

Complex regulatory compliance communications

Economic sensitivity messaging

Trust and security positioning

Energy & Resources

Environmental and sustainability messaging

Government relations across markets

Community engagement strategies



Initial Research Strategy
Develop a systematic approach to gathering comprehensive media intelligence about 
your chosen organization. This foundational research will inform your analytical 
framework and identify key communication patterns across different markets.

Official Communications
Collect press releases, corporate announcements, and investor 
communications from the past 12 months.

Media Coverage Analysis
Gather news articles, interviews, and editorial coverage across different 
geographical markets.

Strategic Documentation
Review annual reports, sustainability reports, and public strategy 
presentations.



Essential Source Categories

1

Corporate Communications
Official press releases and statements

Executive speeches and presentations

Annual reports and financial disclosures

Corporate social media channels

2

News Media Coverage
Major newspaper business sections

Industry trade publications

Regional and local news outlets

Broadcast and digital news platforms

3

Analytical Reports
Market research firm analyses

Academic journal articles

Think tank policy papers

Industry analyst commentary



Research Collection Best Practices
Systematic Documentation
Create a structured filing system for 
sources, including publication dates, 
geographical origins, and media types. 
Use consistent naming conventions to 
enable efficient retrieval and cross-
referencing during analysis phases.

Source Credibility Assessment
Evaluate the reliability and bias of each 
source. Prioritize established news 
organizations, peer-reviewed 
publications, and official corporate 
communications while noting potential 
limitations or perspectives.

Cross-Market Comparison
Collect comparable content from different 
geographical markets to identify 
variations in messaging, tone, and 
strategic positioning. This comparative 
approach reveals cultural adaptation 
strategies.



Week 1 Success 
Metrics

1
Organization 

Selected
Multinational company with 

substantial cross-border 
media presence and 

complex communication 
challenges identified

20+
Sources Collected
Diverse media sources 

spanning multiple markets, 
publication types, and time 
periods for comprehensive 

analysis foundation

3
Markets Covered
Minimum geographical 

regions represented in your 
source collection to enable 
meaningful cross-border 

comparison



Ready for Week 2
Completing Week 1 objectives positions you for successful media analysis execution. 
With your organization selected and preliminary research gathered, you're prepared to 
develop sophisticated analytical frameworks and conduct deep cross-border 
communication examination.

Next Phase Preview: Week 2 will focus on developing your analytical 
methodology, creating comparison frameworks, and conducting detailed content 
analysis across your collected sources. Ensure your Week 1 foundation is solid 
before advancing.

"Effective cross-border media analysis begins with thorough preparation and 
systematic source collection."


